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Status of Company-Owned Outlets
For years 2004 to 2006
Column 3 Column 5 Column 8
Column 1 Column 2 Outlets at Column 4 Outlets Reac- Column 6 Column 7 Outlets at
Outlets . Outlets Outlets Sold to
State Year Start of Opened quired From Closed Franchisees End of the
Year P Franchisees Year
2006 3 0 0 3 0 0
OR 2004 4 0 1 0 0 5
2005 5 0 0 2 0 3
2006 3 0 0 0 1 2
Totals 2004 5 0 2 0 0 7
2005 7 2 0 3 0 6
2006 6 0 0 3 1 2

APPENDIX F TO PART 436—SAMPLE ITEM 20(5) TABLE—PROJECTED NEW FRANCHISED

OUTLETS
Projected New Franchised Outlets
As of December 31, 2006

Column 1 E ___Column 2 . Projectec(J: cl)\llgwnF?anchised Projectegol\llléTantmpany-
State raré(:uqls()euﬁgtr?\‘eé?ggser?elgned Outlets in the Next Fiscal Owned Outlets in the Current
Year Fiscal Year
CcO 2 3 1
NM 0 4 2
Total 2 7 3

PART 437—DISCLOSURE REQUIRE-
MENTS AND PROHIBITIONS CON-
CERNING BUSINESS OPPORTUNI-
TIES (Eff. until 3-1-12)

Sec.

437.1 The Rule.
437.2 Definitions.
437.3 Severability.

AUTHORITY: 15 U.S.C. 41-58.

SOURCE: 72 FR 15563, Mar. 30, 2007, unless
otherwise note.

EFFECTIVE DATE NOTE: At 76 FR 76860, Dec.
8, 2011, part 437 was revised, effective March
1, 2012. For the convenience of the user, the
new part 437 follows the text of this part.

§437.1 The Rule.

In connection with the advertising,
offering, licensing, contracting, sale, or
other promotion in or affecting com-
merce, as ‘‘commerce’’ is defined in the
Federal Trade Commission Act, of any
business opportunity, or any relation-
ship which is represented either orally
or in writing to be a business oppor-

tunity, it is an unfair or deceptive act
or practice within the meaning of Sec-
tion 5 of that Act for any business op-
portunity seller or business oppor-
tunity broker:

(a) To fail to furnish any prospective
business opportunity purchaser with
the following information accurately,
clearly, and concisely stated, in a leg-
ible, written document at the earlier of
the ‘‘time for making of disclosures’ or
the first ‘‘personal meeting”’:

(1)(i) The official name and address
and principal place of business of the
business opportunity seller, and of the
parent firm or holding company of the
business opportunity seller, if any;

(ii) The name under which the busi-
ness opportunity seller is doing or in-
tends to do business; and

(iii) The trademarks, trade names,
service marks, advertising or other
commercial symbols (hereinafter col-
lectively referred to as ‘“‘marks’’) which
identify the goods, commodities, or
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